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Fifteen ways to improve your photos

1.  Crop extremely tight.
2. Rule of thirds.
3. Simple background.
4. Use reflections.
5. Room to move into.
6. Utilize unusual shapes.
7. Natural framing.
8. Repetition.
9. Create depth.
10. Utilize leading lines.
11. Simplicity:  Limit actors/subjects.
12. Shoot excessively.
13. Adopt a very high or very low viewpoint.  Or move in very close.  
14. Never distort your photo to fit a space.
15. Use your zoom.
Communicating with photography

Many times words alone seem inadequate to communicate your message.  Photographs add power and impact to a page.

So why use photographs?
1.  Photographs bring realism and authenticity to a document.  Photos offer a few things that other kinds of illustrations and artwork can’t match.  The most obvious is that photos seem real – they offer concrete  visual proof to back up your text.  Numerous studies show that readers are more likely to believe a story, statistic, advertising claim, or other assertion if it features a photograph.
Photos can also evoke a greater sense of urgency and drama from readers than illustrations can.  If you try to recall the most important events of the past 50 years, odds are you associate the events you remember with photos you’ve seen.
2. Photos should evoke a feeling.  Choose your shots carefully, not only for their visual quality and content, but also for the emotional impact they will have on viewing audiences.

Every good photograph shares a few common elements:
a. A decisive moment – any shot of a person or event that suggest to the reader that it was the optimum instant to snap the picture.
b. Emotional context – even photos of cars or toothpaste tubes can appeal to emotion with the right content.
c. Powerful visual imagery – the underlying geometry, tone, and composition of a photo can make the difference.
d. Strong cropping and framing – every photo should include only the elements desired.  Photographers learn to crop when they shoot, and editors often crop further when designing pages.

Designing with photographs

1.  Use dominant photos – dominant photos tell readers where to look first.  When running several photos on a single page or spread, choose one as the dominate image and position it prominently.  Doing so is known as a hen and chicks motif.
2. Be aware of lines of force – each photo has its own internal geometry that influences a page’s overall design.  For instance, if a person in a photo is pointing or gesturing in a particular direction, the reader’s eye will want to follow that movement.  Provide space on your page for such movement.  In other words, extent the “room to move into” rule of thumb from the photo to the entire page the photo will live on.

